
97%
Confidence is particularly 

high among emerging 

markets small businesses, 

with almost all 

forecasting growth 

89% Expect their export 

revenues to grow in the 

next three years 

GLOBAL
While SMEs expect their export revenues 

to grow in the next three years, almost 

all have faced difficulties when shipping 

internationally and most say their 

national governments should offer more 

support. Technology is creating exciting 

new opportunities. 
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94% 
Have faced difficulties when shipping internationally 

86% 
Believe that technology is “leveling the playing field” for them to operate globally 

89% 
Think that technology is transforming the logistics industry 

53%
While there are some issues to overcome, 53% of SMEs are happy with the service 

from their existing logistics provider 

HOW SMES VIEW THEIR LOGISTICS

53%

59%

Costs being too high or 

business leaders not feeling 

they had an accurate picture 

of total costs 

Finding the right 

logistics partner 

For SMEs in India, the number one risk to their businesses is economic risks (75%) 
— such as a recession or sharp downturn in export market — followed by foreign 
exchange loss (71%).

Economic

risks

Foreign 

exchange loss

Legal

risks

Goods being 

lost or damaged

Political

risks

Changing

customer or supplier 

requirements

Unforeseen 

risks

75% 71% 70% 68% 65% 65% 64%

However, there are barriers that are 
preventing SMEs in India from 
reaching their full potential. 

These challenges must be overcome 
if these small businesses are to 
grow globally. 

When it comes 
to shipping 
internationally, 
98% of SMEs in 
India have 
faced difficulties.

Difficulties SMEs in India have experienced 
when shipping internationally include: 

Fortunately, technology is set to be the 
game changer that enables SMEs in India 
to participate in international trade.

of SME business leaders in India agree that 

technology is leveling the playing field for them to 

operate globally.

90%

believe that technology is transforming the 

logistics industry.

94%

And digitization is already making a 
difference to the SMEs in India that are 
going global: 45% often use an online 
rate quotation and booking tool, second 
most after China.

45% 

49%
The complexity of 

international shipping makes 

it difficult for business 

leaders to understand 

documentation requirements

51%
Costs being too high or not 

feeling they had an accurate 

picture of total costs

SMEs in the UAE are hungry for global growth.

They are prioritizing international markets 
over their home market, and believe that 
exporting is critical to their growth.

UAE

67% of SMEs in the UAE are focusing on 

export markets above their home market.

For SMEs in the UAE, the number one risk to their businesses is economic risks (49%) 
— such as a recession — followed by political risks, goods being lost or damaged and 
changing customer or supplier requirements (46%).

Economic

risks

Goods being 

lost or

damaged

Political

risks

Changing

customer or supplier 

requirements

49% 46% 46% 46%

However, there are barriers that are 
preventing SMEs in the UAE from 
reaching their full potential. 

These challenges must be overcome 
if these small businesses are to 
grow globally. 

When it comes 
to shipping 
internationally, 
100% of SMEs in 
the UAE have 
faced difficulties, 
the highest of 
all markets.

100%

Difficulties they have experienced when 
shipping internationally include:

Fortunately, technology is set to be the 
game changer that enables SMEs in the 
UAE to participate in international trade.

of SME business leaders in the UAE agree that 

technology is leveling the playing field for them to 

operate globally.

85%

believe that technology is transforming the 

logistics industry.

86%

Digitization can make a real difference to 
SMEs in the UAE who are focused on 
going global — one example being online 
rate quotation and booking tools; 
however, only 15% of small businesses 
often use these — this is the second 
lowest among markets surveyed.

15% 

47% Cargo being stopped 

at customs

49% Logistics providers being too 

slow to respond to their needs

SMEs in China are hungry for global growth.

They are prioritizing international markets 
ahead of their home market, and believe that 
exporting is critical to their business growth.

CHINA

87% of SMEs in China are focusing on export 

markets above their domestic one — more than SMEs 

in any other market.

For SMEs in China, the number one risk to their businesses is goods being lost or 
damaged (83%), closely followed by economic risks (82%) such as a recession or 
sharp downturn in export market.

Economic

risks

Legal

risks

Political

risks

Changing

customer or supplier 

requirements

Unforeseen 

risks

82% 64%70%76% 65%

Difficulties they have experienced when 
shipping internationally include:

Fortunately, technology is set to be the 
game changer that enables SMEs in China 
to participate in international trade.

of SME business leaders in China agree that 

technology is leveling the playing field for them to 

operate globally.

87%

believe that technology is transforming the 

logistics industry.

98%

And digitization is already making a 
difference to SMEs in China focused on 
going global: 55% often use an online 
rate quotation and booking tool — more 
than SMEs in any other market.

55% 

SMEs in India are hungry for global growth.

They are prioritizing international markets 
over their home markets, and believe that 
exporting is critical to their growth.

INDIA

81% of SMEs in India are focusing more on 

export markets than their home market — second 

largest percentage after China.

98%

However, there are barriers that are 
preventing SMEs in China from 
reaching their full potential. 

These challenges must be overcome 
if these small businesses are to 
grow globally. 

When it comes 
to shipping 
internationally, 
91% of SMEs in 
China have 
faced difficulties.

91%

57%
Costs being too high or 

business leaders didn’t feel 

they had an accurate picture 

of total costs

62% Cargo being stopped 

in customs

SMEs in Indonesia are hungry for global growth.

They are prioritizing international markets over 
their home market, and believe that exporting is 
critical to their growth.

INDONESIA

For SMEs in Indonesia, the number one risk to their businesses is foreign exchange loss 
(71%), and goods being lost or damaged (64%).

Foreign 

exchange loss

Political

risks

Legal

risks

Goods being 

lost or damaged

Changing

customer or supplier 

requirements

71% 64% 56%

Difficulties they have experienced when 
shipping internationally include: 

Fortunately, technology is set to 
be the game changer that enables 
SMEs in Indonesia to participate in 
international trade.

of SME business leaders in Indonesia agree that 

technology is leveling the playing field for them to 

operate globally, the highest percentage among 

markets surveyed.

95%

However, there are barriers that are 
preventing SMEs in Indonesia from 
reaching their full potential. 

These challenges must be overcome 
if these small businesses are to 
grow globally. 

When it comes 
to shipping 
internationally, 
97% of SMEs 
in Indonesia 
have faced 
difficulties.

97%

Their ability to export is also 

critical to their future success: 

87% of SMEs in Indonesia say 

that if they don’t export more, 

their businesses won’t be able 

to grow — highest 

percentage among the 

markets surveyed.

87%62% of SMEs in Indonesia are focusing on 

export markets above their home market.

51%

USE OF ONLINE RATE QUOTATION AND BOOKING TOOL
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